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The subject characteristic 
 

• Requirements of the subject: 

 

• Credit:  

• active participation in seminars (minimum 80%); 

• solving partial tasks; 

• essay on a chosen topic related to innovation; 

• credit test. 
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Thematic plan of the subject 

1. Determination of innovation management - innovation and invention. 

2. Innovation process  - factors influencing the way of innovation management. 

3. Information sources and business climate for innovation. 

4. Practical examples of innovations implemented in companies. 

5. Corporate innovation strategy. 

6. Creating value innovations - Blue Ocean Strategy. 

7. Gaining knowledge from the market . 

8. Economic aspects associated with innovations. 

9. Selected methods for innovation management. 

10. Effective integration of processes and learning - innovation and business strategy. 

11. Learning through business entrepreneurship - internal business and new companies. 

12. Protection of intellectual and industrial property. 

 

 

 

 

 

 

 



Thank You for Your 
Attention 

 

 

 

 

 

 

 

 

 


